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Book by SAYRE SHAY

I received this expensive textbook that took much longer than I would have liked to arrive. It's in

horrible condition and the back cover is ripped in half. It's not so bad that I can't use it but it's really

upsetting that something so expensive is in such poor quality.

It's almost like a new one!

Arrived within designated time, and shows no signs of damage. The only downside was the plastic

wrap didn't completely cover the book and the cardboard packaging was not secured very well -

sticky tape would have been helpful, as would bubble wrap. Still, great product at a great price.

just OK . a gift to my brother , great, and very happy. This product cuts through bread like a hot

product through butter. Great product! arrive on time.
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